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LIVE MUSIC PROGRAM: Live Presentation Stream
SAMPLE APPLICATION FORM
**Note: Do not submit this form as part of your application. You must submit your application using the online application form**
1. Live Music Program – Live Presentation Stream - Application Form 2025/26

INTRODUCTION 
The Live Music program is one of the Amplify BC programs funded by the Province of B.C. to support the sustainability and growth of B.C.’s music industry. This program supports B.C.-based live music presenters, funding live music performances for audiences and artists, and enhancing music tourism throughout B.C.
Funding will also support the growth of the live music sector through business development activities. If you are applying for the Business Development stream of the Live Music program, you must apply through the Business Development application form.
Read the program guidelines before applying.

Application Instructions

Complete this form to submit your grant application. The online application form will work best on Chrome, and on a laptop or desktop computer, rather than a tablet or a phone.
The deadline for Live Music applicants is October 1, 2025, at 11:59 PM, PT. Results will be available approximately 14 weeks after the deadline. All applicants will be notified of their results at the same time, in writing, by email.
If you have any questions about the application process, or if you require any assistance, please contact:
Navreet Dhaliwal | Program Coordinator, Music Programs
Email: ndhaliwal@creativebc.com 
Phone: 236-455-0945
Schedule an appointment









PROGRAM ELIGIBILITY
Applicant is B.C.-owned and controlled corporation or registered business, a Canadian not-for-profit organization with headquarters in B.C., or a sole proprietor with a valid GST number *
Yes  ☐                      No ☐		
Applicant files B.C. provincial tax returns, if legally required to do so. *
[bookmark: _Hlk80871039]Yes☐	 	 No☐	       Not Required☐
The applicant’s core business activities include presenting live music in B.C. , or fills a gap in their regional community (outside of Greater Vancouver or Victoria’s Capital Regional District). *
Yes☐		No☐
The applicant assumes risk in programming, producing, and promoting of these live music performances in B.C. *
Yes ☐	 	 No ☐

2. CONTACT INFORMATION
Save as You Go
IMPORTANT: To save your form and avoid losing your work, please click 'Save Application' in the bottom right-hand corner of your screen now. Input your email address, and you will receive a saved link to revisit this form at any time. You will only receive this emailed link once, and Creative BC cannot recover unsaved forms.
Continue to click 'Save' as you go, or your information will be lost. We recommend saving any long-form answers in a separate document as you progress through the application.
Application Contact
This is the contact who has signing authority on behalf of this application. If applying as a company, this person needs to have signing authority on behalf of the company. For signing and contract purposes, please use your legal name.
First Name*


Last Name*



Which pronouns should Creative BC use when referring to you? *
He/Him/His ☐ 	She/Her/Hers ☐     They/Them/Theirs ☐
He/They ☐	She/They ☐	Other ☐       Prefer not to answer ☐
Role/Job Title*


Email *


Phone *





Mailing Address*
Street Address





City 	 	


Postal Code: 




Who is the primary contact for this project? This is the person we will be in communication with throughout the grant process. *
Applicant ☐	Grant Writer ☐

Grant Writer (if applicable)
First Name*


Last Name*



Which pronouns should Creative BC use when referring to you? *
He/Him/His ☐ 	She/Her/Hers ☐     They/Them/Theirs ☐
He/They ☐	She/They ☐	Other ☐       Prefer not to answer ☐
Role/Job Title*


Email *


Phone *




3. COMPANY INFORMATION
Type of Music Company *
Concert Presenter/Promoter ☐	Music Festival ☐    Venue ☐

Type of Applicant *
Business ☐	Not-For-Profit Organization ☐

Applicants are not required to have a registered business at the time of application but must register upon successfully receiving a grant.

Name of company, not-for-profit, or business owner if not yet registered. *



Legal name of company, not-for-profit, or business owner if not yet registered. (This name should match your business registration or society certificate) *



9-Digit Business number or GST number
Important: Business numbers are the first nine digits on your business registration. Do not include FM, RT, spaces or dashes. Do not include your incorporation number, society number, or charitable registration number - list your business number or GST number. If you have both business number and a GST number, just list your 9-digit business number. Do not list multiple numbers or add any descriptions. If you have not registered a business yet, please type: 00000000
000000000




When is your fiscal year end? *



Company Website *



Provide a brief description of yourself, your organization or company, including background, mandate and activities. [Max 300 words.] *









Please include my company name, location, and website in Creative BC's online directory.
☐

Company Revenues
Use whole numbers, and round up or down to the nearest dollar. If applying as a company, type ‘0’. *
Total gross earned revenues from all ventures, from the most recent completed fiscal year, not including grant revenues *

$ 


Total gross earned revenues from all ventures, from the most recent completed fiscal year, not including grant revenues *
$



Operating Funding (if applicable)
Does your organization currently receive operating funding from another public funder?*
Yes ☐	 	 No ☐
List the total amount of operating funding that has been committed to your organization for 2026:
$



4. SELF-IDENTIFICATION
Creative BC is committed to supporting a broad range of live music presenters through this program, including groups who experience systemic barriers to participation. Justice, Equity, Decolonization, Diversity, and Inclusion is a category in the Presentation Scoring Sheet.
Once applications are scored, Creative BC may make adjustments to fill representational gaps within the pool of funding recipients, based on demographics, regional participation, genre, and type of applicant. These adjustments support more equitable distribution of funds, to support the breadth of B.C. and its music industry.
To this end, Creative BC is requesting self-identification information from applicants for the following key personnel:
1. The person making key business decisions: General Manager / Executive Director
2. The person making key programming decisions: Head Booker / Artistic Director
For for-profit businesses, Creative BC will also be requesting self-identification information from:
3. All owners of the company
The information submitted is confidential and will be used to measure representation in this program, and to compile aggregate statistics on representation and participation across Creative BC programs and services.
For more information on the purpose of this data collection, please visit our website.
 
Key Personnel
Please list each person at your company or organization in the roles of General Manager/Executive Director and Head Booker/Artistic Director.
Please include yourself if you hold any of these roles. For not-for-profit businesses, please indicate if any of the people listed below are also company owners.
Once you have entered the first person, Click the “Add Key Personnel” button to add the next person. Continue until all key personnel are listed.

Add Key Personnel
First and Last Name *



Role *
☐ General Manager 
☐ Head Booker
☐ General Manager and Head Booker
Company Owner *
Yes ☐	 	 No ☐
Ownership Percentage *




Email *



Owners
Please list any additional owners below.
All owners listed should add up to 100%

Add Owners
First and Last Name 



Ownership Percentage



Email



How many company owners are there? Please make sure you have listed them all above.* 



Self-Identification Form
Once you submit this application form, an email will be sent directly to all key personnel and owners listed, asking them to fill out an online confidential personal self-identification form.

Once they complete this self-identification form, the information will be added to your application. We encourage you to give each person listed a heads up that this email will be coming, and to check their spam filter.
The information submitted is confidential. The submission of self-identification forms are mandatory. However, the key personnel may select "Prefer not to respond" to any or all questions they do not wish to answer.
Please reach out to Creative BC staff if you have any questions.

5. ONLINE PRESENCE
Please list at least one online platform where your audiences can find and engage with your event(s).
Not all event organizers will be active on each of the platforms specified below. If a specific platform does not apply to you and your organization, leave the field blank.
When adding hyperlinks throughout this application form, please provide the full link (ex: "www.test.com", and not "test.com").
Please provide only one link per text box.
 
SOCIAL HANDLES
Instagram 



Facebook 



TikTok 



X



AUDIENCE AND REACH
Not all event organizers will be active on each of the platforms below. If a specific platform does not apply to you and your event (s), enter '0'. Please ensure that this information is up to date prior to submitting your application.
Instagram Followers * 



Facebook Page Likes *



TikTok Followers *



X Followers *




6. EVENT DETAILS
Project Title (Name of event(s), festival, or concert series) *


Brief Project Description (1-2 sentences)*



For the purpose of this program, the ‘Project’ is the event that you’re proposing.
What type of project are you proposing? *
☐ Concert Series
☐ Festival
☐ One-off Event
☐ Other (specify)	
If other, please specify. *



Is the project new or existing? *
☐ Existing Event
☐ New Event
☐ Similar Event
What is the format of the project? *
☐ In-person
☐ Online
☐ Hybrid
Is your project free, ticketed, or both? *
☐ Free
☐ Ticketed
☐ Both
This program supports projects and events occurring between January 1, 2026, and December 31, 2026.
Event Start Date *



Event End Date *



City or Location of Event



Projected Attendance & Ticket Sales in 2026
Projected attendance *




Attendance needed to break even *
This refers to the minimum number of tickets you need to sell, based on your projected budget (which includes your funding request), for your event to cover all expenses.




Maximum venue/site capacity *




Projected revenues from ticket sales:
Include fees and GST if applicable *




Attendance and Ticket Sales in 2025
If applying for a series of events, choose a comparable number of events, etc. If you are applying with a new event, type ‘0’.

Attendance for the same/comparable project in 2025:




Total revenues from ticket sales for the same/comparable project in 2025:





7. PROJECT DETAILS
Note: Word counts below are approximate, and may depend on the word processing program being used. If you receive an error that your answer is too long, please edit down to size. If you continue to receive an error, attach your full answer in the Uploads section on Page 12.
1) Briefly describe your project and the activities you're requesting funding for. (max. 250 words) *











2) How was/were your 2025 event(s) received? Describe any challenges or successes you experienced. If you did not host an event in 2025, tell us why not. (max. 350 words) *










3) How does your event fit into the current landscape of live events in your region? Who is your audience, and is there a gap you are filling? What is your event’s competitive advantage? (max. 350 words) *









4) What are the goals of your project? How will you evaluate the success of your project? Use metrics, statistics, and specifics where possible. (Audience, ticket sales, and revenue projections) (max. 500 words) *









5) What expertise, internal or external, do you have that will help you achieve your goals? (max. 250 words) *










6) What activities, outreach and/or marketing will you undertake to make your event a success? What is your strategy for selling tickets in 2026? (max. 350 words) *











7) Describe the tourism impact of your event on the local economy. Is your event promoting visitation to a region that may not otherwise happen, or during off-peak times? If available, provide examples of local business impact or outcomes of economic impact studies. (max. 350 words) *











8) The climate for live events continues to be volatile and unpredictable. What challenges do you foresee? Tell us about your contingency or back-up plan. (max. 350 words) *












9) Describe any new or expanded activities included in your event this year. Are you adding or adapting any activities that grow your event in size, quality, or impact? (max. 350 words)  *





9. Describe any new or expanded activities included in your event this year. Are you adding or adapting any activities that grow your event in size, quality, or impact?

Environmental Sustainability
The following question is for information purposes to help inform future program development. Your response will not be evaluated.
Tell us about any plans or initiatives for environmental sustainability that relate to your project. (max. 250 words)









8. PROGRAMMING + PARTNERSHIPS 
Programming
Tell us about your proposed programming for 2026. How do you make your programming decisions? For example: level of artist, touring vs. local, genre, representation, etc. (max. 250 words) *












Do you mainly present one genre? If so, indicate here:



If other, list here:



Projected Event & Artist Statistics for Project in 2026
Total live music events *
Ex. One festival = 1 event. 8 concerts in a series = 8 events.



Highest music artist fee *
$


Lowest music artist fee *
$


The total budget for artist fees will be collected in the Budget in Section 9.
For statistics below, 1 artist =1 group, band or ensemble.
B.C. music artists to be presented *



Total music artists to be presented *



Community & Partnerships
Does your company, event, or venue serve a regional community, underrepresented group, or genre? Provide information about the community you serve, list any partnerships you have, and give examples of how you’re active within those communities. (max. 250 words) *







Does your event employ the use of volunteers? If so, please estimate the projected number of volunteers for this project. If this question does not apply, type '0'. *




9. PAST PROGRAMMING
Event & Artists Statistics for Same/Comparable Project in 2025
Share details of your past programming: events presented, artist fees paid, and the number of B.C. artists compared to those from elsewhere
If applying for a series of events, chose a comparable event or number of events

Total live music events *
Ex. One festival = 1 event. 8 concerts in a series = 8 events.



Highest music artist fee *
$


Lowest music artist fee *
$


For statistics below, 1 music artist =1 group, band or ensemble.
B.C. music artists presented *



Total music artists presented *




Representation in Programming
Use this section to assess the diversity of your programming in 2025 for the same/comparable project. Estimate the number of artists presented with representation from the following groups.
Please fill out this section based on the information you currently have or is publicly available. There is no need to reach out to artists for this information. We understand that this is complex, and that not all artists promote their identities publicly. Please use your best estimates.
For statistics below, 1 music artist =1 group, band or ensemble. If any of the sections below do not apply, type '0'.
Artists may represent in multiple categories. For example, an artist that is a woman and Black would count as 1 woman and 1 Black person. The number of artists in each category below should not exceed the total artists presented indicated in the section above.
Indigenous Peoples (First Nations [Status/Non-Status], Métis, and Inuit) * 



People of Colour* 



Black *


People of Colour
People living with one or more Disability * 



2SLGBTQIA+ *



Women *	


			
Other systemically excluded groups (for example, youth, seniors, refugees, non-English speakers, cultural communities, etc) *



Feel free to provide additional context if useful:






10. BUDGET AND FUNDING SOURCES + EMPLOYMENT ESTIMATES
Eligible expenses for projects include direct costs for programming, producing, and promoting live music performances in B.C. Review the program guidelines for eligible and ineligible expenses.
Estimate your event budget as it breaks down into the following categories. Use whole numbers and round up or down to the nearest dollar. Do not use other characters, including '$'. If a category does not apply, type '0'.
Total expenses should be less than or equal to the total revenues on the next page.
What are the total expenses for the project? (Total budget for this project) *
$ 


Project Expenses
Use whole numbers, and round up or down to the nearest dollar
Programming costs: artists fees, artist travel, meals, accommodations, etc.*
$ 


Production costs: staging, sound, lighting, venue rentals, etc.*
$ 


Labour costs: event staff, contract workers, skilled technicians, etc.*
$ 


Event-related costs: fencing, toilets, permits, insurance, etc.*
$ 


Marketing costs: online advertising, ad placements, banners, signs, etc.*
$ 


Health costs: hand washing stations, PPE, sanitizer, increased cleaning, etc.*
$ 


Sustainable event costs: eco-friendly power sources, reusable plates and cups, composting toilets, cashless POS systems, water refilling stations, etc.*
$ 



Other costs:*
$


If you listed other costs, please describe them here:
$



Total Funding Request
What is your funding request? *
$ 


Grant amounts range from $2,000 - $50,000.
Eligible applicants may apply to Creative BC for a grant of up to 50% of budgeted cash expenditures.
Have you previously applied or received funding through this program? Returning applicant refers to those who have previously applied but were not successful. *
First-time applicant ☐ 	   Previously Funded Applicant ☐       Returning Applicant ☐
Previous Funding Results
What were the outcomes of your previously funded event(s)? Have you completed your initiatives? How did the previous funding influence your grow and develop your capacity as a business? Please provide specific examples. How would further investment from Creative BC assist you in advancing your business development goals? How will this project build on the achievements of your prior work? (max. 200 words)*






If you have previously received funding from Creative BC to date, list the cumulative amount. *
$ 


Funding Sources

List all funding sources that will cover the expense listed in your budget. Once you have entered the first financial source, click the “Add Item” button to add the next source. Everyone will need to list two or more funding sources:

1) Creative BC
2) Applicant Contribution
3) Other funding sources

Continue until all sources are listed. Funding sources should equal 100% of your total budget.

List only the portion of your other grants that directly relates to your Creative BC project and will cover the same expenses, even if it is less than the total grant you’ve applied for or received.

Applicants are expected to contribute to financing of the project and seek other revenue sources where appropriate. Your total public funding from combined sources (including Creative BC) cannot equal more than 75% of the budget, except for Indigenous applicants who can stack public grants to equal 100% of their budget. Public funding includes funding from any public source or level of government (Municipal, Provincial, Federal).

Financial Source*



Type of Funding*



Amount*



% of Total Budget *



Status *




Employment Estimates
We acknowledge that work in the creative industries is variable, and requires different people working on different aspects of the project with various employment arrangements.
This form is meant to capture estimated employment only.
For this project, please estimate the number of British Columbians who will be hired and paid to work, based on your project budget.
Include both full-time and part-time workers. These should be labour estimates directly tied to the funded project.
What to include: paid freelancers and contractors. For vendors with flat fees, please enter the estimated labour-based portion of their flat fee. For example: 1 Publicist worked part time for 2 weeks on this project. 
What Not to Include: volunteers or any existing employees who may be assigned to work on part of this project, this form captures only new hires as a result of this project's budget.  
Full-time Jobs
Full-time work is defined as a minimum of 35 hours per week. 
Full-Time Employees – People *
Please enter the estimated count of individual people that will be working on the project full-time.



Full-Time Employees - Hours/Week *
Please enter the estimated hours per week that all individuals will be working on the project full-time. If workers had different weekly schedules, average them. Example: 3 workers worked 40, 35, and 30 hours/week. Average = (40+35+30) ÷ 3 = 35 hours/week.
*



Full-Time Employees - Weeks Worked *
Please enter the estimated count of weeks that all individuals will be working full-time. If you hired several workers for different lengths of time, calculate an average. Example: 3 full-time workers worked 10, 6, and 8 weeks respectively. Average = (10+6+8) ÷ 3 = 8 weeks.



Part-time Jobs

Part-time work is defined as 20 hours (or less) of work per week.
Part-Time Employees – People *
Please enter the estimated count of individual people that will be working on the project part-time.



Part-Time Employees - Hours/Week *
Please enter the estimated hours per week that all individuals will be working part-time. If workers had different weekly schedules, average them. Example: 3 workers worked 10, 15, and 20 hours/week. Average = (10+15+20) ÷ 3 = 15 hours/week.



Part-Time Employees - Weeks Worked *
Please enter the estimated count of weeks that all individuals will be working part-time. If you hired several workers for different lengths of time, calculate an average. Example: 3 part-time workers worked 10, 6, and 8 weeks respectively. Average = (10+6+8) ÷ 3 = 8 weeks.




11. EVENT TICKETING AND PARTICIPATION
Optional for applicants

For each event associated with your application, please list available details below to the best of your knowledge. Approximate event dates are acceptable. If you are applying for multiple events or an event series, use the "Add item" prompt at the bottom of this section to add additional events or activities. Do not list date ranges with large gaps in programming



Event and Ticketing
Event Name



Event Website



Event Start Date



Event End Date



Has your event been confirmed?
Pending Confirmation  ☐                     
Confirmed ☐		
Provide a brief summary of this specific event






What is included in sponsorship?

Creative BC or the Province may attend or participate in a variety of supported events over the year. This information is not evaluated. It is used at the contracting stage for successful projects to understand each event’s ticketing structure and support outreach and engagement.
Tickets? 
Yes  ☐                     
No    ☐

If yes, how many tickets are available to Creative BC? 




Describe what the tickets can be used towards. If multiple types of tickets are offered, please provide more detail here. How far in advance do you need to receive ticketing requests from funders?
i.e., 10 tickets: 4 for in-person screenings, 4 for online screenings, 2 for closing night ceremony dinner. Ticket requests no later than 7 days before the event.






During your event, will there be an opportunity for the Minister of Tourism, Arts, Culture and Sport to attend and address attendees?
Yes  ☐                     
No    ☐

Please provide us with detailed information on speaking opportunities for the Minister.

This could include your event date, location, type of speaking opportunity (welcome message, panel, etc.), amount of time provided, etc.






During your event, will there be an opportunity for Creative BC staff to attend and address attendees?
Yes  ☐                     
No    ☐

Please share more details here, including location, type of remarks requested, amount of time provided, etc.





12. UPLOADS
File uploads are limited to 5MB. If you are over limit, reduce the size of the file or compress to a .zip file. Please be sure you include all required documents. Incomplete applications may not be processed.

Attachments will display a red X when uploaded successfully. If you would like to remove or replace a document, click the red x and select "Add File" again.
Business Registration
Please upload your Certificate of Incorporation, business registration, or Society certificate. 
Applicants who do not currently have a business are eligible to apply, but must register upon successfully receiving a grant. If planning to register later, upload a placeholder document that explains this.
Upload business registration: *

Add file ☐ 	

Financial Statements
Financial statements are optional for requests of $20,000 or less.

Applicants requesting over $20,000 must provide externally prepared company/organization financial statements in the form of a compilation engagement, review engagement, or audited statements for the previous fiscal year. Companies under a year old may submit internally prepared statements.
Upload financial statements ☐ 	
If required, are you submitting financial statements now, or submitting them later (Accepted by email up to October 15, 2025)
	☐ Submitting now
	☐ Submission pending
	☐ Not required
Indicate which format best describes your financial statements.
☐ Internally prepared statements
☐ Externally prepared statements
When are your financial statements from?
☐ Previous Fiscal Year
☐ Interim Statements


Artist Line Up
This should include the names of the artists, the dates of their performances, and any relevant details about their involvement in your past or future events. You can find the Artist Roster template here or you can upload in any format you'd like (social media graphics, poster, word doc etc).
Artist roster from the previous year’s or this year's prospective programming
Add file ☐
Supporting Documents
Please feel free to upload any additional documents that may support your funding request. For example, expressions of support, plans and policies, vendor quotes, etc.
Expressions of support from partners and supporters that speak directly to the impact of project. (These can be provided as informal letters, emails, audio clips, videos, or in other formats.)
Add file ☐
Plans and Policies
(Communicable disease plan, sustainability plan, respectful workplace policy, safety riders, equity or accessibility policies, etc.)
Add file ☐
Other supporting documents, such as confirmed or prospective artist lineups, promotional materials, event calendars
	Add file ☐

13. DECLARATION AND FORM SUBMISSION
By submitting this application form to Creative BC: 
· I represent and warrant that the information provided by me for the purposes of this application is true and complete to the best of my knowledge.
· I acknowledge, understand, and agree that any willful omission or misrepresentation by me in this application may result in any offer of funding made to me being revoked at any time (including after acceptance) or any funding contract entered into with me being terminated.
· I acknowledge that Creative BC may contract working industry professionals, to sit on advisory panels, to assist with the evaluation of applications. I give permission for Creative BC to share all application materials with these external reviewers, for the sole purposes of making recommendations to Creative BC. External readers are required to sign confidentiality agreements and declare any conflicts of interest prior to reviewing applications.
· I acknowledge and understand that this application for funding is not a contract to fund, nor an offer or promise to fund, any project. Should an offer of funding be extended to me (which is not guaranteed), then a funding contract will be presented to me at that time.
I understand and consent to the following: 
· In accordance with the Freedom of Information and Protection of Privacy Act (BC) and other applicable laws, Creative BC will collect, use and disclose information contained in this Application, and may collect from additional information sources, and use and disclose, additional information about me or my organization as reasonably necessary including by conducting reasonable background and reference checks, for the following purposes: considering my application for funding, verifying or clarifying the information provided in this Application, determining my project’s suitability and eligibility for funding, and making funding decisions with respect to this application.
· Information provided in this application may also be used to contribute to aggregate statistics generated for the understanding, promotion, growth of B.C.’s music industry.

Full Name



Date






Last Step
Each Key Personnel listed in your application will receive an email notification with a unique form number to complete the Creative BC self-identification questions. This must be completed within two weeks of submitting your application.

Copy of Your Submission
You should receive a confirmation email with a PDF copy of your submission, shortly after you hit submit. If you don't receive a confirmation, please email ndhaliwal@creativebc.com to ensure your application has been received

Troubleshooting
If you experience any trouble submitting your application, check the following:
 
1) "The form you are trying to access is inactive": Click the save button again and reopen your application from the saved link in your email, then click submit again.
 
2) "Please enter a decimal value": Check to see if there are any special characters (%, commas, $, periods, text or blank spaces) before or after a number. Make sure that there are no blank spaces after email addresses.
 
3) Nothing happens when you click submit: Check to see if there are any sections of the form you filled out that are now hidden because of a changed answer.
 
If you continue to receive a form error, you can forward the saved draft link to ndhaliwal@creativebc.com on or before 11:59 PM, PT on Wednesday, October 1, 2025.





Sample Application Form – DO NOT SUBMIT
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